
We help companies, 
leaders and organizations 
scale their businesses, 
build their reputations 
and solidify their voice in 
the market. 

We partner with organizations and 
individuals ready to scale, change 
opinions and engage new markets.  
Our leadership leverages years of 
experience driving communication 
strategy and leading newsrooms and 
television stations, bringing clients 
powerful media consulting and public 
relations - and a national network of 
media contacts. 



Media Training 
Comprehensive 
Seminars for 
Professional Services: 

Learn how to make the media work for you. 

Earned media is still one of the most powerful 
awareness building tactics. One earned media 
spot can equate to hundreds of thousands of 
dollars in advertising. The catch, of course, is 
that a media interview - no matter the medium - 
is unpredictable. It is essential to know how to 
leverage and control every millisecond of a 
reporter’s attention, to ensure you meet your 
goal of telling the story you want to tell - the way 
you want to tell it.  
 

We’ve honed an intensive media training 
seminar that develops confident 
communication professionals, unflappable and 
articulate when up against even the most hard-
hitting reporter. 



Our media training seminar is comprehensive, and is 
customized to be as relevant as possible for our clients. 
The following fundamentals are always incorporated: 

Control. 
Confidence. 
Preparedness.  - Understanding the point-of-view of the reporter and their motivations 

- Overview of today’s media channels, and how to uniquely prepare for each 
medium 
- Television 
- Radio  
- Print  
- Podcasts  
- Digital platforms and blogs  
- Panels and debates 

- Translating messaging into powerful “sound-bites” 

- The art of deflection and how to turn tough questions into opportunities 

- How to develop impactful, concise quotes  

- The art of unflappability and how to stay on-message  

- Personal presentation tactics for wardrobe, makeup and hair 



Our media training 
sessions are 
generally broken 
into five major 
segments: 

01

02

03

04

Benchmarking

Messaging workshops

Media tutorials

Intensive multi-channel interview simulation

05 Small group/one-on-one question/answer sessions



Our leadership, as journalists, have 
interviewed Sen. John McCain, President 
Barack Obama, Matt Damon, Tom Hanks, 
Harrison Ford, Mohammad Ali, and various 
governors, senators, CEOs, thought leaders 
and educators.  

Our Leadership, as guests, have made 
numerous appearances on local, national and 
international news programs on ABC, NBC, 
CBS, Fox, CNN, MSNBC, PBS, France 24 and 
has been interviewed by major print and on-
line publications like the Washington Post, 
New York Times, Chicago Tribune, Politico, 
The Hill, Huffington Post and others. 

BUSINESS, CULTURE  &  
ORGANIZATION UNDERSTANDINGWe’ve been on both 

sides of the fence, so our 
equation for controlling 
the media weighs in the 
most subtle elements of 
the reporter-interviewee 
dynamic.  

 



OUR SUCCESSFUL 
PARTNERSHIPS WITH 
CORPORATE LEADERSHIP 
INCLUDE:  

- Media placements in the most relevant 
national and local media, including 
television, print, radio and digital 
platforms. 

- Pre-interview messaging preparation and 
practice. 

- Pre-interview coaching, full download of 
media platform, channel, host, panel 
information; what to expect and how to 
prepare for the individual opportunity. 

- Media-training refreshers. 

- Crafting effective personal messaging for 
internal and external initiatives. 

- Crisis management. 

 

Public and Media 
Relations 

 
 

Our comprehensive, hands-on and intimate 
media training style pairs effectively with our 
public and media relations program. Our training 
structure allows us to understand the key 
strengths of each professional, their areas of 
expertise and personal business goals.  We can 
leverage this knowledge to ensure we build a 
public relations and media strategy that leverages 
the personal voice and strengths of each 
professional, as well as aligning with their 
business objectives.



OUR EXPERTISE Tracy Slutzkin is an innovative communication leader with an extensive 
 national network of media contacts. She has a depth of knowledge of news 
operations from a more than 20 year career in broadcasting at Cumulus 
Media, Westwood One, Fox and ABC News.   

Tracy has reported and produced investigative news, spot-news, feature 
stories and news talk programming at some of the most influential media 
outlets in the U.S. She developed special segments with high-profile 
newsmakers including four U.S. Presidents. She has covered the RNC and 
DNC Conventions since 1996. Tracy also served as Program Director at 
WLS Radio in Chicago for four years.  
She has developed and implemented successful media relations and digital 
strategies for companies such as Amazon, Fiat Chrysler and Zhongli.  Tracy 
has earned several coveted industry awards for programming and news 
coverage, including being named one of the “Most Influential Women in 
Radio”. She has a B.S. in Communications from Northwestern University in 
Evanston, Illinois.

TRACY SLUTZKIN  



OUR EXPERTISE Hayley Burns is a communication, public affairs and marketing leader 
with a record of helping clients achieve aggressive business goals 
through strategic growth strategies. Hayley leverages a keen business 
acumen, ensuring communication and marketing strategies are aligned 
with a company's fundamental goals and objectives. Hayley has built 
successful communication strategies for clients in some of the toughest 
political and business environments including automotive, cyber-
security and education. Among Hayley's expertise is a keen 
understanding of leveraging the broad-spectrum of earned media 
opportunities to drive an organization’s credibility and reach. 
Hayley’s career began in broadcast journalist and covered breaking 
news, business and politics at NBC Chicago, Fox News Chicago and the 
CNN Midwest Bureau. 
Hayley has created and led communication initiatives for Fiat Chrysler 
Automobiles, Quicken Loans, Mopar, Kraft, Principal Financial Group, 
Chicago Public Schools, and Ronald McDonald House Charities, among 
others. Hayley has a master’s degree in Public Affairs Journalism from 
Columbia College and a B.S. in Communication from Regis University 
in Denver.

HAYLEY BIERKLE BURNS  



Thank  you.


